What is type's role in design? 

I believe the role of type is to set the mood of a composition. If the design of a document is to be “professional,” then it should follow some sort of convention, such as using Verdana or Garamond. As Catherine stated, the type has to make a connection with the audience. A playful type, such as one with various diagonals in its font, such as Wingdings, will most likely appeal to a child, where as Times New Roman will appeal to the professor grading your research paper.

How can type be used as a compositional element? 

When it comes to type on a composition, it depends on the goal of the composition. Do you want the reader to see bold and italic texts? Do you want the reader to have a conventional font, so that the work is consistent with others they have read? It really comes down to audience analysis.

What value does “expressive” typography to a design's message? 

Expressive typography is discussed in the podcast as being old or modern. Expressive type is also important for conveying the mood and time period of the text as well.
When is it acceptable to use decorative or hard-to-read typefaces? 

It all depends on who you are trying to convey the message to. If you use a decorative font at the beginning of an article, such as in the magazine, it will probably catch the users attention. Another instance of these hard-to-read typefaces would be in an advertisement, perhaps allowing the user to associate the decorativeness of the type with the product itself.
When should you choose highly legible typefaces? 

Type must be highly legible if you are trying to keep the user’s focus in your composition. You may begin the composition with something more elaborate, such as the first letter of the first paragraph in a magazine article, but the rest of the text should be consistent in type design.
How can type serve as a unifying element in a composition? 
If the text conveys a particular mood or attitude, then it may also unify the composition. I see this most often in advertisements in magazines, where pictures and text have an almost symbiotic relationship. They flow into each other well, and there is usually some sort of hierarchy established to guide the users’ eyes.
